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Cloud Marketplace

Many interpretations of “cloud”

Evolution of cloud services

Delivery models

State of adoption
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Benefits and Opportunities

Online consumers

Innovation

Cost savings

Technical maturity

Scalability
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Operational and Business Considerations

Security and privacy

Availability

Revenue operations

Business intelligence

Customer management

Compliance
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Risk Mitigation Strategies

Unified risk and compliance program

Risk assessment

Due diligence

Contracting

Auditing and ongoing monitoring
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Future of the Cloud

Continued innovation

Business transformation

Security and practical risk management
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Q&A
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For More Information

Mark A. Lundin
KPMG LLP
Partner
415-963-5493
mlundin@kpmg.com

The information contained herein is of a general nature and is not intended to address the circumstances of any 
particular individual or entity. Although we endeavor to provide accurate and timely information, there can be no 
guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in the 
future. No one should act upon such information without appropriate professional advice after a thorough 
examination of the particular situation.


